Women’s Health in Practice:

Implementing
Breast Tomosynthesis

“It’s our mission to
provide the best
service and treatment
to our patients.
3D mammography is
part of that mission.”
Vicki Belmont,
Director Women’s Center for Radiology,
Orlando, Florida

3D MAmmoGraphy
3D Mammography:
Breaking New Ground
in Breast Cancer Detection
The decision to offer 3D mammography was an easy one for the Women’s Center for
Radiology in Orlando, Florida. After the Center’s owner, Dr. Susan Curry, traveled to
Italy to see the technology in clinical use, she knew she had to have it for her patients.
So in March 2011, just weeks after FDA approval, the Women’s Center for Radiology
became the third facility in the country to offer state-of-the-art 3D mammography.
Two months after installing its first Hologic Selenia® Dimensions® breast tomosynthesis
system, the Women’s Center ordered a second system and began offering 3D
mammography to all patients, screening and diagnostic. (continued on inside back cover)

Above inset photo: Dr. Susan Curry, founder
and medical director of the Women’s Center
for Radiology.
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Pioneering a New Technology
The Women’s Center for Radiology is one of the earliest adopters of
3D mammography in the U.S. “The technologists have to have eight hours
of training, but that was provided by Hologic when the system was installed,”
says Vicki Belmont, Director of the Center. According to Belmont, “The
radiologists have to complete an eight-hour course, so we started with only
one doctor trained to read 3D images. Over the next six months, we were
able to get the other six radiologists trained.”

Fulfilling a Mission

There was some initial concern that
increased reading times might negatively
impact workflow, but that has not been
the case at the Women’s Center. While
the staff may spend, on average, an extra
30 seconds reading a screening exam,
they believe this is offset by the diagnostic
clarity of the 3D images. “The positive
aspect is that the radiologists are not sitting
there analyzing what to do with the case,
or what kind of additional views are
needed,” says Belmont. “3D mammography
answers all those questions for them.”

The Center does work with insurance
companies, discussing the technology,
submitting claims and providing
documentation, with the intent of helping
build the clinical and economic case for
reimbursement. As a result, many women
who work for the insurance companies
now come to the Women’s Center for
their mammograms.

From the technologists’ standpoint,
workflow has not changed with the addition
of 3D mammography. Although it takes a few
seconds longer to acquire the 3D images and
the compression is the same, the staff has
been surprised at their patients’ perceptions
of the exam. “Patients think the 3D exam
uses less compression and takes less time,”
says Belmont. “We don’t understand why,
but we think it’s associated with the fact
that the C-arm is moving in front of them and
they focus on that, not that their breast is
being compressed.”

Service and Community
Outreach is Key

Educating patients is critical to the success
of new technologies, and in addition to
newspaper and TV coverage, the Women’s
Center is literally using its office building to
spread the word about 3D mammography.
Located next to a busy highway just a few
blocks from a major regional hospital, a
large pink banner is displayed on the outside
of the Center declaring, “3D Mammography
is Here.” As Belmont notes, “Patients see our
sign and ask for a 3D mammogram. They
come from all over Florida for the 3D exam.
We even had one patient from Singapore
who heard about the technology and
decided to have her mammogram while she
was in Orlando for a visit,” states Belmont.
“Even our referring patients see the value
of 3D,” adds Belmont, who attributes this
primarily to a reduction in recalls. “It’s better
for their patients, reducing inconvenience
and anxiety, and saves the referring
physician a great deal of paperwork,”
she notes.

“We do not receive reimbursement for
the additional cost of 3D mammography
at this time,” says Belmont. “And, we do
not charge the patient an additional fee.
It’s our mission to provide the best
service and treatment to our patients.
3D mammography is part of is part of
this mission.”

“3D mammography differentiates us from a
marketing standpoint,” concludes Belmont.
“It’s not about the economics. It’s about
the patient and how we serve them and
the community better. Reimbursement
will come. But the most important thing for
our practice is taking care of the patient.”
For more information, visit breasttomo.com

The Women’s Center for Radiology has performed
over 24,000 3D mammograms and its recall rate has
decreased from 7.5 percent to 2 percent — a significant
difference, notes Vicki Belmont, Director of the Center.
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